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1. Introduction

The introduction should include the rationale of the study, theory, framework, related
literature reviews, objectives of the study, and so on.

2. Method

This section describes the methodology of the study. It may include sub-sections such as

participants, research instruments, data collection, and data analysis.

3. Results

This section should be organized in order to answer each of your research questions.
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4. Discussion and Conclusion

The section should contain a summary of the study, discussions of the results, and the
conclusion.

5. References

For citations, please follow an APAG6 style.
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